The U.S. marketplace is the
safest, most diverse and
transparent beverage
alcohol supply chain in the
world — and a victim of its
own success.
A push for deregulation
and a direct-to-consumer
(DTC) shipping marketplace
in recent recent years has
led to fractures in public
health and safety, limited
supply chain transparency,
barriers to competition,
and market entry, and
obstacles to effective
enforcement and efficient
tax collection.

According to the TTB’s
FY 2020 Annual Report,
the five most recent years
ending in FY 2020 saw the
following growth in total
authorized alcohol
producers:
Breweries: 83%
(6,833 to 12, 486)
Distilleries: 81%
(2,079 to 3,760)
America’s independent
distributors have made
significant investments in wine
and spirits business divisions
that specialize in craft brand
development, nationwide.

Wineries: 42%
(11,270 to 15,876)

Check out
wswa.org/accesscraft
to learn more about the
relationship between
wholesalers and America’s
craft, startup and small
production wine and spirits
brands.

This sort of pay-to-play is
illegal and strictly enforced
by regulators nationwide.
The “deregulated utopia”
that Dieterle describes
creates a marketplace
dominated by only the
deepest pockets in the
industry pricing out
competition and
diminishing both consumer
choice and value - the
ultimate “pay-to-play”
marketplace. This would be
a fatal blow to the next
up-and-coming brands.

Federal and state
regulations ensure fairness,
competition, and
inclusiveness in the
industry and have fostered
opportunities for more
distillers, wholesalers and
retailers owned and
operated by BIPOC and
veterans than ever before
in the history of the
beverage alcohol industry.

The separation of tiers
and success of
independent
wholesalers is a major
reason consumers have
access to a variety of
authentic craft
products and helped
lead to the boom in the
craft marketplace.

Not only does this present
public health and safety
concerns - it’s also clear
Dieterle has never worked
in the restaurant industry.
Overworked and short staffed bartenders and
restaurant managers do
not have the time to meet
with representatives from
every brand on their
barback - they rely on
their local wholesalers to
help curate their cocktail
and wine menus to match
local consumer demand
and taste.

100% of state legislatures
that considered DTC spirits
legislation in 2020 failed
to enact it because of
concerns that
self-distribution through
an e-commerce
marketplace would
undermine public health
and safety, increase
underage access, limit
efficient tax collection, and
curb the enforcement
powers of local regulators.

The three-tier system
ensures diverse access to
beverage alcohol for
consumers.
Wholesalers support the
independence of each tier,
preventing exclusion from
the marketplace and
ensuring all brands –
including small craft
brands – get a chance to
compete.

Deregulation like that suggested by
Dieterle would tip the careful
balance regulators have worked to
achieve that maintains a level
playing field for producers and
retailers of all sizes.

Should DTC license privileges be
expanded, orders will most likely
be fulfilled by larger producers
that can afford to dominate the
e-commerce space by out-buying
search results and digital ad
space, just like Home Depot edged
out mom and pop hardware
stores and Amazon edged out
independent book shops. Craft
brands wouoldn’t be empowered they would be overpowered.

In a 2019 survey by the
Center for Alcohol Policy,
82% of respondents agreed
that alcohol is NOT like
other consumable goods or
products and should be
regulated differently.

