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WSWA
Access

A Hub for Craft, Startup and 

Small Production Wine & Spirits



3

Don’t miss the industry’s first craft wine and 

spirits distribution playbook, with FREE digital 

copies available to all who register and attend.

Leading craft brand distributors will 

give competitive insight on getting into the most 

competitive marketplace in the world, as well as 

what it takes to run a business in the current 

climate.
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Michael Klauer Ken Rosenberg Ray Lombard

Cheryl Durzy Rick Lopus Drew Levinson Sara Harmelin

Meet Our Wholesaler Advisors!
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Kat Hantas Phillip Rawleigh Scott Neil Patrick Jean-Baptiste

Meet Our Brand Representatives!

Bob Gunter Mimi Buttenheim

Subir Singh Alexei Khimenko Susan Lambert John Bilello Atlas Cheek
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Craft Spirits

A few numbers

• 2,290 active craft distillers (Aug 2021);   

+1.1% vs year ago, and almost 2x 2015

SIZE (2020)

• 12m 9L cases in retail sales; +7.3% vs YAG 

(ahead of +5% volume gain for Spirits overall 

in 2020)

• $6.7 billion in sales; +9.8% vs YAG

SHARE (2020)

•  4.7% (volume) and 7.1% (value); up from 

2.2% (volume)/3% (value) in 2015

Source: 2021 Craft Spirits Data Project
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There is still significant room for ‘craft’ brands beyond 

top brands 
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A comparison to the robust Craft Beer industry

12.3%

2020 Sales Share (Volume)

Source: Brewers Association

23.6%

2020 Sales Share (Dollars)

Craft Beer share

vs 5% in 2010
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Broad Consumer Drivers

Experience 

Flavor(s)

Convenience 

Wellness – for ‘me’ & ‘we’ 

Transparency

Premiumization

Online shopping Right pack type/size

Drinking better; not necessarily more

Healthier/social moderation; sustainability/CSR

Authenticity; exploration/discovery; entertainment

Flavor seekers – traditional + new/different

Desire to know exactly what they’re consuming
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What is SipSource?
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Leading Spirits Classes
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Very different story for products over $25.00

44.0%

9.4%

1.4%
3.9%

6.8%
11.8% 9.9%

13.6%

61.0%

16.4%

30.1%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

20.0%

Share Trend

V
ol

um
e 

Sh
ar

e 
of

 T
ot

al
 S

pi
ri

ts
 >

$
25

Se
g

m
en

t 
Tr

en
d

 v
s.

 L
Y

October 12 Month Rolling % Change vs. LY



13

Share Gap: Over $25.00 to Total Spirits 
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Knowing where to play is important
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wswa.org/access

Don’t miss your chance to 

download a FREE copy of 

the industry’s first 

Distribution Playbook!











THANK YOU!
Twitter: @WSWAMedia

Web: wswa.org


