In the 2021, 100% of the state
legislatures that considered DTC
spirits shipping legislation REFUSED
to enact it. States that did not pass
interstate DTC spirits shipping bills:
AR
AZ
CA
HI
IL
IN
IA
ME
MO
NV
NY
NJ
SD
TX
VA
WA
WV
WY
Drizly is a delivery platform that
works directly with locally,
licensed retailers and facilitates
the delivery of wine or spirits to
local consumers directly through
retailer employees or third-party
delivery services like Uber.

The United States alcohol
marketplace is the global standard
for competition, consumer choice
and safety. In February 2021, a
liquor store in the UK – a country
without the three-tier system –
was stripped of its license after a
sting found that the store was
selling vodka with 150,000 times
the legal industrial alcohol limit.

According to a 2019 national
survey by the Center of Alcohol
Policy, 82% of respondents agree
that alcohol is different than other
consumer products and should be
regulated differently.

BIASED: The current alcohol
marketplace is made up of three
tiers – licensed producers,
wholesalers, and retailers – despite
being directed to state retailers,
regulators and other wholesalers,
Barton only included one
perspective in her reporting.

Like any other business, in-state
alcohol wholesalers and retailers
(both on- and off-premise) are
required to operate by the laws and
regulations of the state in which
they are licensed to do business.

One is not “several.” Several is
defined as more than two but not
many. In fact, Nevada recently
clarified its statutes, making clear
that the shipping of spirits across
state lines by suppliers and
retailers to NV consumers is illegal.

OMITTED: Not all of these 2,200
supplier-producers support DTC
spirits shipping.

Only 6 states and Washington, DC
allow for legal interstate supplier
DTC shipping of spirits in some way.
Three states (NE, KY, ND) allow for
the interstate DTC shipment of
spirits from suppliers via a stateissued license while HI, AK and
Washington, DC allow shipments
without a specific license and AZ has
a limited permission for certain
distillers.

Long enough for regulators to see the
glaring public health and safety
concerns, enforcement issues, and
loss of state tax revenue the current
wine DTC marketplace perpetuates.
AGs in seven states are using the
21st Amendment Enforcement Act
to enforce their laws against illegal
shippers of alcohol (IL, KS, MI, OH,
OK, TN, VA). And the problem is
much wider.

OMITTED: Opening the craft
market to an unregulated
e-marketplace allows for large
companies to take over ad space
and minimize the opportunity for
craft suppliers to thrive. Think
Amazon vs. your local bookstore.
The craft marketplace has grown
and THRIVED under the three-tier
system; DTC through common
carriers and the
USPS endangers this and opens the
door to large supplier monopolies.

Wildly out of context. Find
Michael’s public statements on
convenient, compliant e-commerce
solutions HERE, HERE and HERE.

The largest distillers in KY are also
some of the largest distillers in the
country, who will ultimately
dominate digital advertising,
boxing out craft brands with little
to no advertising and marketing
budgets – effectively leveraging
monopolistic market power.
Wholesalers and retailers are
brand builders who place craft
brands on the same shelves and
bar backs as “major players.” The
same cannot be said for readily
available consumer products like
chips and soda.
See up-and-coming brand CEO Kat
Hantas of 21Seeds Tequila speak
about this exact issue in a recent
comment submitted to the TTB
HERE.

For every $1,000 worth of wine or
spirits sold to consumers,
wholesalers save distilleries and
vintners $103.36.

Check out www.wswa.org/access for
pointers and best practices for the craft
community to get their brands to market.
Don’t miss the widely popular webinar
series including expert panel discussions on:
Getting Your Brand to Market
Distribution & Scalability
Getting Your Wine Label In Restaurants
Digital Marketing for Success

